Get More from Your Website?
More traffic

More enquiries

More sales

More email addresses

More…

The following are the most important elements you need to get more from your website!
1. Make sure the web visitor knows what you are selling them – your Value Proposition 
On your website, your value proposition is the first thing that your visitor sees and often determines whether they will click on your CTA or the back button on their browser. 

Value Proposition is your unique selling point - it lets your customers who they are dealing with and what exactly you have to offer. 
Placement of an impacting image with a key message in your headline (often called the ‘hero area’) is a fantastic way to get across your value proposition
You need to know your Target Market to get this right! Plus you need to know what your key objective is – eg to sell, to inform etc…
One way you can get to know your online audience is to have a Poll on the landing page – lots of online platforms for this – so you can ask questions about your online market.

2. Branding on your Website

Ensure you Represent your Brand throughout the site with brand colours and imagery and your brand ‘Tone of Voice’– friendly/professional etc is employed throughout the site!

Tell your story online – eg of you are selling a unique product or service, give the back story, why you do it etc. 

Text

The language you use to communicate with your client base should have its own identity. If you run a daycare center, it should probably be playful and upbeat, while if you have an accounting firm it should be more formal and professional. Pinpoint your audience and the personality you want your brand to convey and stick with it. Finding the right tone and voice for your business is a huge part of shaping your brand.
Images

Sharp, informative, original images will do half of the work for you. Giving your customers high-resolution photos of your products, staff, and services is a great way to make ‘trustworthy’ part of your brand. Limit stock photos and keep your site’s images to ones that are relevant to your business. Always use high quality images!
3. Have Clear & Simple Navigation

Speaks for itself – don’t leave the visitor behind! Keep it simple. This is one of the most important aspects during the web design stage. Navigation is not just the top level, what about sub levels, categories, sub-categories etc. Make sure you understand how your navigation works. Do a site map out to show how people should navigate through the site. 

You need to consider
· How do you structure the content? (eg Categories)

· How do you explain the navigational choices? (Label)

· Which type of navigation menu is best?
· What design for the navigation menu
Navigation Design options can be 

· labels

· labels and pictures

· labels, pictures and descriptions.

· Icons makes it easier to process and distinguish between the options. 
4. Call to Action Buttons 
CTA’s or Call to Action buttons are buttons or statements which encourage the web visitor to do something or go somewhere within the site – Do something You want them to!
Examples of CTA’s are ‘Get a Quote’…‘Click Here’…’Book Now’…Become a Member’
These are used to get the web viewer to go where you want them to go to within the website – ie converting the viewer….
Think about what you say in your CTA - Dell made $25 million extra in sales by simply replacing three little words? They changed their initial call-to-action ‘Learn more’ which is frequently used, to a more interactive phrase, like ‘Help Me Choose’

5. Make sure you have a Responsive Website 
Make sure your website is Mobile Responsive – ie it can be viewed on any browser. There are mobile websites, responsive websites, and apps!! 
What’s the difference?
· Mobile websites – Mobile sites appear in some internet searches and can be used immediately by your customers. Mobile websites are created independently but reflect your desktop site – a code is embedded in the desktop site so that the mobile browser detects and the correct site is shown.

· Negatives is that you have 2 different sites to update plus 2 sites optimise to for Google

· Responsive websites - a website which is fluid in nature and will reshape to suit the browser no natter how small ro large, to suit the screen.

· Ideal for mobile browsing, one site to update, one site to optimise!

· This is Googles recommendation. 

· Responsive sites may also be able to hook into geolocation APIs to offer easy access to directions. It means that phone numbers are dial-able. It means that buttons and text entry fields are touch-friendly.
· Apps – You need to Download an App. Apps are built to focus on specific functionality and do not suit many regular business as a replacement fro a website, but can compliment a business

· Eg an accountancy firm needs a regular website, but maybe could have an app which works out your tax free allowance or tax credits etc – and the app can be downloaded form the website!!

6. Lead Generation & Data Collection
Use your website to generate leads – gather data from your web visitors. This is an opportunity to engage the viewer and gather essential information from them

Ways to do this are:

· Email Subscription Form – embedded Mailchimp form or similiar
· ‘Get a Quote’ CTA - they leave their contact details

· Have a ‘white paper download’ for which they leave email address
· Web only offer – use this code/form to get a 10% discount etc, they leave their contact details…

7. Contact Details
Clear and easy to find Contact Details, plus location map and enquiry form! 

Ensure all your enquiry forms have a Captcha anti-spam filter. Have your tel no and main email on the home page, preferably top right or left!

8. Testimonials
Ensure you have testimonials or customer feedback on your website, preferably some on your home page… people are still looking for what people say about you!
Call your customers and ask them if they would consider answering a few questions for feedback

9. Fresh Content – Images & Text

When visitors to your site know that you’ve got new things to show them on a regular basis, they’ll come back over and over to see what the latest is. 
This goes for new blog posts, new image galleries, new products – everything, really!
Adding a “New” badge to banners, buttons and clickable images promoted to your homepage can help convey to customers that you’re adding content all the time, so they’ll start anticipating the next update. This is especially true if they see a product with a “New for December!” badge directly above a product with a “New for November!” badge, for example
Keep Content Local where possible – eg if you are a providing your product or service to a 100 mile radius, then ensure some of your content is about Local news/information etc to gain trust form your local target market.  

10. Have a News Page or Blog
This will encourage you to add regular new fresh content, satisfying Googles requirement, plus you are providing a much better user experience, and you have a much better chance of being found with more keywords etc.

11. Links to Social Media

These are very important but don’t overdo it, you want the visitor to come from Facebook, twitter etc.. but not to leave the website for Soc Media!

12. Add Video 

Video content is considered by some experts to be the stickiest of all content (ie viewers will come back time & again). Don’t let perfection stand in your way – the videos don’t need to have the highest production value. 

The videos can elaborate on any number of aspects of what you offer. Here are some good starting points:

· Demonstrate unexpected uses, or “best practices” use of your products and services.

· Show off the craftsmanship involved with your creations.

· Explain the dedication to quality that drives what you do.

· Tell stories about how your business has evolved.
13.  Search Engine Optimisation

You need to ensure your website had a Search Engine Optimisation functionality or tool. Equip yourself with an understanding of SEO so you know how to use keywords etc to generate traffic to your website.

Need to ensure keywords, SEO Title, Meta Description are set for every page on your website, along with text content and alt tagged images. Google will not find you unless you put some effort into this area!

14.  Google Analytics

Make sure you have Google Analytics installed in your website and check it at least every week to see how visitors are coming to your website, moving through it etc. You can tell where your visitors have come from, how long they stay, where they move to in the site, who has visited you form Facebook etc, what keywords they used to find you and when they’ve left the site (what page).

This is highly valuable information as it tells you how web viewers engage with the site. This is one way you can measure if viewers are converting into customers.
15. Content Management System
Ensure your website is built with an easy to use Content Management System – you need to take ownership of the site content, and be able to update it yourself on a regular basis! Training should be provided to you but only practice makes perfect!

16.  Home Page Tips

Layout

· Keeping your homepage’s layout clean and clutter-free is essential. Site visitors tend to feel overwhelmed if they’re presented with an excessive amount of info and images. You will come off more organized and professional if your site’s content is well thought-out and tidy.

· Choose a layout that is clean and easy to navigate. Make sure that all of your most important content and images are kept above the fold where your viewers eyes will most likely see them.

· Avoid cluttering your homepage with too many images, icons, clip art, banners, never-ending text and so on. No one wants to sort through a messy page.

Images

· Photos have the ability make an immediate impact, and let your visitors know what you and your website is all about. If you don’t have access to high resolution photos, you can choose from the various stock libraries eg www.shuttersock.com.  
· Use high-resolution photos that will make your users want to see the other pages of your site. Nothing says unprofessional more than a bad quality pic.

· There’s no need to add every amazing pic you have at your disposal. A few solid images should be more than enough.

Colours & Backgrounds

· These simple, yet important elements set the tone for your homepage and will probably be the same throughout all of your site’s pages. With that said, don’t you want to make sure that you pick wisely? 
· Go with a colour scheme and background that work well together and reinforces your brand.

· Steer clear of adding too many colours and don’t pick a background that will steal the focus from your main images and text.

Buttons

· Not every homepage will have or even need buttons, but if you’re going to use them you should use them right. Your buttons, or call to actions (CTAs), are gateways to other pages, websites, promotional items, product galleries, and so much more. If the purpose is to make people take action and click, you’re going to have to make them tempting.

· Keep the wording of the CTA as clear and short as possible – do your best to keep it under 4 words.

· Try not to let your CTA go unseen. If you want people to click through, don’t overlook the importance of placement.

Text

· You need good solid text on a homepage. Your first objective should be to ensure that site visitors immediately understand what your site is about. But remember, you’ll be able to go into more detail on the other pages of your website, so there’s no need to write too much. 
· Keep your text fresh and current. Doing so will let readers know that your website is up to date and a dependable source of information.

· Don’t over do it! In most cases, nobody is looking to settle down for a few hours to read all the text on your website. Be sure not to lose your visitors’ attention by going into way too much detail or repeating yourself when you just don’t need to
17. Tips for Online Shops
· Don’t give them Choice Paralysis - If you have a large amount of products in your eStore, you need to place them into relevant categories. Another useful tip is highlighting items that are best-sellers or on sale – place ribbons or icons that bring your customers attention to these products. 
· Offer timely discounts on a regular basis, clients gradually start to expect and to look out for them. This time of year, for example, you could promote seasonal holiday shopping discounts. You can use coupon codes, social sharing incentives, or even just with manual adjustments to your stock and its pricing settings. 
· Come up with the right offers, so you can motivate sales without excessively harming your profits.
· CTA’s can be a huge factor in how your site visitors navigate your site. Buttons convert way better than linked text. Also the placement as well as the text you use are crucial to getting those clicks. Best practices include placing them in either the top left corner of your site, or the bottom right corner (above the fold). Text should always be active and clear – “Start Today” or “Buy Now”. Make your button large and loud – it will get the attention you’re aiming for.
· Showcasing Your Products - Online shopping downfall tends to be centred around the fact that you can’t see, touch or try on the items you buy – this is where the importance of visuals and description come in. Put yourself in the shoes of someone who is looking at your e commerce store for the first time. Are your products’ photos high-resolution? Can someone get a good sense of texture and quality? Using top quality shots of your items (never stock photos!) along with strong, detailed descriptions can instill confidence in your buyer, and lead to more sales.

· Give Visitors A Reason to Buy! In order to stand out from the competition online you need to highlight your unique selling point. Do you have a no-hassle return policy? Friendly customer service? Free shipping? Online shoppers have no shortage of places to buy, so make sure you let them know why buying with you is the right choice. Show them the benefit, plain and simple.
· Ensure Your Website Looks Credible! Reinforce their confidence by completing two simple things: adding your complete physical address and your phone number. If you’ve done this, make sure that they’re easy to find. Even if all of your interaction is online, people will still appreciate that they can call you, and they’ll be much more likely to make a purchase.
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